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Abstract 
The present study analyzes the utilization of digital music platforms as a promotion and 
distribution platform strategy for niche music genre such as R&B, Hip-hop, and Jazz in 
Indonesian market. The penetration of digitalization in today’s music market has significantly 
shifted the use of traditional promotional strategy of brick and mortar physical establishment 
to its new media format. Digital platforms such as music streaming Spotify, Joox and video-
based YouTube, are becoming the preferred platforms for musicians in creating and 
distributing their musical crafts.  Utilizing a qualitative research design of semi-structured 
interview with five individuals who are prominent in their field and categorized the result using 
Creswell’s six step thematic analysis, four themes emerged: Consistency of new contents, 
Convenience in music creation, Co-existence of digital and traditional communication 
platforms, and Collaborative innovation. The findings elaborated the use of digital platform as 
a crucial aspect of integrating music penetration in reaching the audience as well as the chosen 
platform for the artists in creating music. Its efficacy directed strategically toward the targeted 
audience without failing to reach the prospective audience and compromising quality of the 
content.    
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 1 
Introduction 
 
The music industry has experienced revolutionary transformation ever since the introduction 
of radio in 1933. Various developments from vinyl, cassettes and CDs until the present digital 
music streaming have disrupted not only how music was produced but also how it was 
distributed; as it transformed the entire ecosystem of music industry along with its related 
business entities. The most significant disruption was enabled not only by the existence of the 
internet (Belk, 2014) but also by the shift in consumer preferences; instead of owning a physical 
matter – cassettes, CDs, or vinyl – people prefer to pay for acquiring access to it. It’s the 
propensity of shift in the attitude from “ownership” to simply possessing access to it (Csiba, 
2017). The appearance of iTunes (now called Apple Music) in 2001 first disrupted the ability 
of people in acquiring access to reorganize their preferred music to their liking (Cheng, 2012); 
as no longer people collecting CDs or cassettes to listen to their favourite songs. Followed with 
the entrance of iPod few months after, it revolutionised how people could listen to music; 
resulting of the bygone era of the golden days of Discman. The freedom of putting together a 
playlist created not only a more personalized music experience but also a cheaper one; this 
leads to the repercussions of the recording industry where physical CDs and cassettes no longer 
deemed as attractive nor necessary. Despite this major game-changer, no other disruptive 
technology had such a tremendous implication to the entire industry as the birth of music 
streaming (Csiba, 2017) like Spotify and Joox. Streaming services have become the new 
lifestyle of how people listen to music.  
 
Music as a Dissemination of Culture 
 A commonly accepted notion stated that music has the ability to express and convey 
emotions, an organized sound that was widely used as a medium of emotional expression 
throughout human history and eventually constitutes cultural identity among community 
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(Kyriaki Zacharopoulou, 2009). Definitely every nations in this whole world have their own 
culture that different from any other nations, and the culture of a nation reflects the national 
personality and cultural values. One of the tangible product of a culture is in the form of art. 
Art has never been separated from society, because art is an expression of creativity from 
society, because art is an expression of creativity from the community itself. So that in essence, 
humans and art cannot be separated because they have a very close relationship. One of the 
arts that plays an important role in the development of human culture is the art of music (I.S., 
2011). 
 
 As music reflects the society’s characteristic and morality, it is inseparable from our 
life. In fact, music often used as an instrument to create a stable community that enhance good 
values. This good values is embodied through music, often times written in the lyrics and 
rhythm. As stated by many cultural figures, that the world of art--including the art of music in 
it--is part of a culture that is inseparable from human civilization, society or a nation. Through 
this music we can also learn the values of both socio-cultural, morality, spiritual, religious, and 
human interaction in the life of a society and nation (Palit, Pentingnya Musik bagi Kehidupan, 
2010). Furthermore, how to integrate the roles and functions of music in the great activities of 
human beings is called culture. A great value music creates a great culture, and a great value 
will disseminates great attitudes, values of life, morality, intellectuality and education (Darrow, 
2013). 
The concrete proof of how music affect the culture could be seen that as music preference 
change, so does the preference of other things. These changes that constitutes culture, because 
as music changes, so does the clothing style, hairstyles, color preferences, topics of small 
conversations, and all other behaviors follow the music trend (Kovacik, 2016). Just like the 
60’s or 70’s era with The Beatles styles, 80’s with Michael Jackson and Madonna styles, to 
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justin bieber in the 2010’s style. This happened because a great musicians often seen as the 
influence, become example of style, hence as music changes, so does culture and society along 
with it (Kovacik, 2016). 
 
 
 
According to a survey conducted by Kompas (Sugihandari, 2016) only seven respondents out 
of 734 claimed to still listen to music players or compact disc (CD) while the rest of the 
respondents listen to digital streaming platform such as Spotify and Apple Music. About 62% 
downloaded songs directly from the platform and 15 % access music through video-based 
platform, YouTube. The development of modern and high-tech gadgets, especially in the field 
of telecommunications, increasingly pampers music listeners. Meanwhile, those who prioritize 
sound quality may opt to subscribe to paid music streaming services. These paid applications 
include Spotify, Apple Music, Vevo, Deezer, Guvera, MixRadio and Joox (IFPI.org, 2018). 
Another survey held by the Global World Index in 2012-2015 concluded that nearly 76% of 
the respondents aged 16-24 years old listen to music via the Internet. The data gathered by the 
International Federation of Phonographic Industry (IFPI) shows that digital music recordings 
contribute as much as 46 percent of the music industry’s total global income in 2014.  
The rapid growth in the revenue of digital music recordings is also very apparent; the global 
digital music industry generated 4.4 billion US dollars of revenue in 2009 and it surged to 6.9 
billion US dollars in 2014 (IFPI.org, 2018). In Indonesia, application-based services are 
increasingly in demand by smartphone users; out of 1955 respondents 88% claimed they 
regularly listen to online music streaming while 52% subscribed to paid music streaming 
services (Zebua, 2018). Moreover, streaming services unlocked the previously untapped 
markets; in which the number of users that own a paid subscription reached more than 112 
million (IFPI.org, 2017). 
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Genres such as jazz, hip-hop, and r&b are perceived to capture a specific demographic of 
listeners that though small in comparison to other prominent genres of pop, rock or country, 
are not to be overlooked. With the rising of music streaming platform alters how audience 
listens to music, these certain genres are also on the rise with popularity. R&B, short for rhythm 
and blues is a combination of jazz, blues and gospel and creates a new music genre. African-
American musicians was one of the first community that created R&B music genre. As a music, 
this genre is characterize with a fast rhythm of blues music, with more dominant musical 
instruments such as guitar, bass and saxophone as a tenor (Daniel Silver, 2016). Back in 1940s, 
Louis Jordan was one of the most prominent R&B artist, as 3 of his songs dominating the top 
5 R&B music in America. Not only in America, this genre is also begin to appear around 1990s 
in Indonesia. This music continues to grow until now. Some Indonesian musicians who 
performed this music included Glenn Fredly, Rio Febrian, Ten2Five, Dewi Sandra, Maliq n 
d’Essential and many more who carried out this genre of music and proved that their albums 
were very salable in the domestic music market and their song singles became the top hits on 
the Indonesian song chart (Naldo, 2016). A Nielsen Music surveyed that more than one-third 
of all music streaming in the US comes from the uber-genre of rap, hip-hop, and r&b with 
37.5% of all audio-only streaming come from the above genre, in particular on Spotify and 
Apple Music (Resnikoff, 2018). While mainstream genres such as dangdut, pop and rock still 
relied on traditional means of promotion by selling CDs, those who are in the niche genre, 
began to utilize these digital platforms profusely; not solely to promote and to distribute their 
music but also as a platform to create various forms of arts inclusive to their category. 
 
With the advancement of technology, physical music release such as CDs and cassettes became 
a relic of the past, where the very existence of it increasingly become obsolete. Music stores 
all across major cities in the world are closing down as a result people do not buy cassettes and 
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CDs any longer. Customers shifts to digital music streaming where they can enjoy music 
through their mobile phones or other gadgets. Music streaming services has changed the 
industry of music. With various music streaming services available in the market, such as 
Soundcloud that was launched in December 2007, Spotify in October 2008 with the 
unprecedented iTunes (now called Apple Music) in January 2001. Spotify was launched to help 
save a declining music industry where people could find songs with fast streaming. Prior to its 
launch, Spotify allowed its users to stream songs downloaded from the Pirate Bay, a service 
for unlicensed downloads (Kopf, D., 2019). Today, Spotify and Apple Music are the two major 
players in the music streaming economy. These two companies are similar to Napster, the first 
illegal music streaming company in the 21st century, where it allows users to access any songs 
they like. However, unlike Napster, Spotify and Apple Music customers need to pay via 
subscription to listen to the music with no advertisements. Though these users subscribed to 
the service on a regular basis they don’t own physical nor digital copies of the music. They 
could lose access to their favorite music should the service shuts down or they stop the 
subscription.  
 
Literature Review 
Technological Determinism confirms the significant impact of technology development that 
influences societal change. Technological developments such as innovations or new 
discoveries that utilizes technology to facilitate human activities, have a great influence on the 
development of social values and life in society (Merrit Roe Smith, 1994). This transformation 
has led people to continue to improve their ability to adapt to changes in the systems that exist 
in society along with the application of technology that has been created (Burgess, 2007). 
Technological Determinism also believed that in each generation, human would produce new 
technology invention for the development and advancement of its society (Türkmen, 2011). 
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Clayton Christensen (2015) defines Disruptive Innovation as a process in which smaller 
companies with limited capital can successfully compete with established prominent 
businesses. According to Yu and Hang (2010), disruptive innovation should be inferior to 
existing solutions in terms of the key attributes as it should “enlarge the pie” by attracting a new 
customer segment; thus, products and services resulting from disruptive innovation should be 
available at a lower price; and it should start as a niche market (Csiba, 2017). Based on this 
concept, Govindarajan and Kopalle (2016) suggest that disruptive innovations introduced 
contrasting “set of performance and price attributes” compared to the existing products. 
Established companies introduce products and services that cater to the higher end of the 
market where profitability is highest, illustrated by the upper red line in Figure 2, therefore 
neglecting the lower end of the market and many mainstream consumers. This is where new 
smaller companies enter the market by offering products and/or services that caters to the niche 
segments overlooked by the established companies, as seen on the lower red line. As these 
smaller companies continues to improve and develop their products, they challenge their 
established competitors by entering the same market segment. Disruption occurs when the 
mainstream consumers start to adopt and use products and/or services offered by those entrants 
in volume (Christensen, Raynor, & McDonald, 2015); Based on these attributes, Spotify and 
other digital streaming platforms meet the criteria of disruptive innovation.  
 
 
 
 
 
 
 
 
 
 
 
Figure 2. Christensen, Raynor, and McDonald’s Disruptive Innovation Model, 2015 
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The value network approach for the music industry was firstly developed by Jacques Attali in 
1977, under the concept of the Musical Network, in which he argued that the economy of music 
operates through four overlapping networks that complements one and another as seen on 
Figure 3 (Vázquez, 2017). According to Leyshon (2001), music is made and performed by 
individuals and/or enterprises within the creativity network. This network explains that more 
often than not, the ecosystem of music was created through collaboration between many 
players in the industry, including song writers, artists and musicians, sound engineers and 
producers. From this point, it is then forwarded to recording companies, where within the 
reproduction network, music is stabilized by placing it upon a more concrete media such as 
CD or Vinyl (Leyshon, 2001). These CDs and vinyl then enter the distribution network to be 
promoted and marketed using different media channels and retail outlets. 
 
 
 
 
 
 
 
 
 
 
 
Figure 3. Value-Network approach by Jacques Attali 
 
Methodology 
With the revolutionary dissemination of music streaming services, especially in the context of 
r&b, jazz, and hip-hop genre in Indonesian market, the main analysis of this study is to identify: 
How digital music streaming creates uniqueness in promoting niche music 
genre? 
Data collection was obtained through the utilization of in-depth semi-structured interviews 
with key figures in the Indonesian music industry to gather a holistic insight that pertinent to 
the study. Generating the means by phenomenological approach, the goal is to arrive at the 
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description commonality experienced by the participants of the nature of the particular 
phenomenon (Creswell, 2013). These key figures were a music journalist, prominent r&b 
musicians, and infamous music producers, musicians, and content creators. Each interview was 
conducted in Indonesian language, was recorded and later transcribed into English. Data that 
appeared to relate similar concepts were then clustered into themes following Creswell’s six 
steps thematic analysis (2013). During the course of the interview, interviewers were 
paraphrasing their interpretation of each of the subject’s responses to provide assurance that 
the interviewer understood the participants correctly. This informal approach provided an 
opportunity for the participants to correct the interviewers should there was a misinterpretation 
occurred during the interview; as well as to establish trustworthiness and credibility in 
qualitative research. Chosen quotes from selected participants that represents each theme are 
provided in the findings below. 
Findings 
Digital music streaming has fundamentally changed how musicians produce, transmit and 
promote music (Riddell, 2001) by reaching the previously untapped market. Previous scholars 
and researchers had mentioned that the key of development in the industry of music relies on 
three interrelated factors, which are: 1) the creation of music, 2) the transmission of music, and 
3) the consumption of music (Alderman, 2002). The following findings identified the four key 
themes described by the participants in identifying the commonalities experienced with the 
dissemination of digital music streaming in accordance to the development in the music 
industry. The four key themes are: Consistency of new contents, Convenience in music 
creation, Co-existence communication, and Collaborative innovation.  
 
Theme 1 Consistency of new contents 
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Consistency in creating new contents were perceived as an effective tool for musicians in 
staying relevant to their crafts and their listeners. The participants agreed that by continuously 
creating contents, whether in the form of singles, albums, and short video content, helped 
cemented their presence as musicians as well as shaping their musical mastery skill in the fast-
paced industry, as illustrated below.  
 
“[...] I always tell my fellow musicians, especially the newcomer that the 
key to surviving in this industry is to consistently publish works. Bring out 
the unique and creative element of yourself, so fans will always keep up 
with our career[...]” (Respondent 2) 
 
“[...] being consistent in creating music while having an original identity 
is the most important strategy to cope with digitalization of music industry 
in Indonesia. Personally, until now, I still producing rap music, because 
that is the identity that I consistently have and show in the Indonesian 
music industry. People want to know the identity of the musicians they 
hear, and they will support the musicians consistently if the musicians are 
also consistent in their works.” (Respondent 1). 
 
Similarly, the finding also discovered these musicians are an active user of social media, 
namely Instagram and video-based YouTube, as a platform not only to interact with their 
listeners but utilizes it as the main platform in promoting their new contents, as mentioned 
below. 
 
“In this digital era, social media is the key. So, if musicians now don’t 
master social media, I guarantee that they will be difficult to develop. 
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Because that’s where the power is. If they consistently upload their work 
on social media, there is a chance that the work might go viral and can 
also boost the name of the musician and yes, they will make a lot of profits. 
Secondly, another important thing about social media is that this is the 
place to gather and interact to the fans.”  (Respondent 2). 
 
Theme 2 Convenience in music creation 
Along with the challenges of staying relevant in the constantly changing industry, digitalization 
also provided a number of positive impacts for these musicians. With the existence of 
digitalization and sophisticated technology musicians were able to express their creativity with 
ease, as well as explore many new types of arrangements that have never been done or existed 
before; as one of the participants stated: 
 
“The most significant change in regards to the music digitalization is the 
technological development, where now we are easier to find references, 
far easier to play music, the cost of making music is also much reduced 
because we can download various kinds of sounds that we need without 
having to make it ourselves.” 
 
“[...]  musicians now do not need to rely on labels to enter the music 
industry, nor do they have to make albums first, because there are many 
successful artists created their works independently with the help of 
technology, even though the work only in the form of singles and not 
albums.” 
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The findings suggested that new ideas are generated due to the availability of new technology 
demonstrated the theory of Technological Determinism that new discovery that utilizes 
technology to facilitate human activities resulted in a great influence on the development of 
social values as well as life in social context (Merrit Roe Smith, 1994). Digital technology has 
become an agent of change in music evolution that enables musicians to create new music and 
arrangements. John Alderman stated that today’s music creation is facilitated by synthesizers, 
digital sampling and computer production which resulted a 100% digital code (Alderman, 
2002). Therefore, not only there is a shift in how people listen to music, but the sound of the 
music itself has transformed tremendously. As one participant mentioned that musicians these 
days not only creating music but inventing and promoting music as well.  
John Alderman once said that the creation of music that many songs nowadays are created by 
utilizing synthesizers, digital sampling and computer production which implied that the 
creation of music from the beginning to end is 100% a digital code (Alderman, 2001). 
Therefore, indeed not only the way people enjoy the music change, but also the sound of the 
music itself has changed. The results of the interview has shed us a findings that among R&B 
musician in Indonesia, the digitalization of music industry has also affects their way on making 
music. As Igor Saykoji (2019) stated that the ease of finding nearly everything and every sound 
has fas-expanded musician’s creativity on not merely create music, but invent a music.  
 
 
Theme 3 Co-existence of digital and traditional communication platforms 
 
As digital technology getting more advance day by day, the music business has shifted in a 
very disruptive way that affecting the start of a pressure and collapse for the traditional 
recording industry that once dominating the music industry (McCubbin, 2012). In the 20th 
century, almost all access to music for consumer was controlled by international record labels 
(Ghosemajumder, 2002). However, in this digital era, this old business pattern has shifted away 
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as music access nowadays has low entry barrier and open freely through the internet. More and 
more independent artist are brave enough to create music because of digital music production 
and distribution (Bryne, 2007). With the development of technology, especially with the 
presence of Internet, social media and music streaming services, musicians are currently 
experiencing changes in methods of promoting and distributing the music they create. In this 
digital age, there are less physical record store and more music streaming services, indicating 
that the digital era that relies on the internet and social media is a new method that has proven 
effective in promotion and distribution in Indonesia music industry. 
  
 
“[...] the Indonesia’s music industry is generally alright, except that we 
are currently facing the digital era, so musicians must follow the 
transformation, if they want to survive in this industry, from the production 
to promotion. As everything becomes digital, it’s rather difficult to 
promote songs in conventional ways, such an example CDs or Ring Back 
Tones. Now it’s time for promotion and distribution through the internet, 
social media and streaming music services like Spotify, Joox and Langit 
Musik.” 
 
“[...] musicians can’t sell their work in the old way, because it’s quite hard 
to make a profit out of it. So we have to start selling it digitally, whether 
through Spotify or iTunes and others.” 
 
Previously, artists relied heavily on major record labels because they control the production 
and distribution  of the artist’s CD. With this CD-based distribution, the consumer has to 
purchase the whole album to hear one or two songs that they actually preferred to hear from 
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the specific artist. This kind of concept has a different way from what digital age has to offer, 
where consumers can pay or stream for only the song they prefer to hear. Given this, CD-based 
distribution have been considered as less profitable for record labels nor for the artists 
themselves (DeGusta, 2011). Therefore, the distribution and promotion in the digital age is a 
totally different story. Digital distribution has profoundly eliminate artist’s dependence on 
record labels. The invention of social media and digital music streaming service has created a 
power that enough for artists to reach out their consumers who are willing to buy their music 
through single-purchase or subscription method. Social media and digital music streaming 
service has become one of the money makers for artist as they easily published their music 
without being brokered by record label (McCubbin, 2012). As what Bens Leo (2019) stated in 
the interview, that in this digital era, the main key is on social media. So, if musicians now 
don’t master their social media, then they will definitely be difficult to develop.  
 
“[...] all musicians are competing to make how his work can be viral on 
social media. So that not only the song is taken into account, but also how 
the music video, the way the promotion and its distribution and other 
creativity can make their work viral. So the world is now more "crowded", 
among all this crowd makes musicians harder to make them be seen as 
"different" by Indonesian listener. And we must be grateful that with this 
digitalization we are getting easier to know many things and have more 
options.” 
 
Theme 4 Collaborative innovation 
 
Innovation is also a very important variable in digitizing the music industry. With the 
increasing number of up and coming musicians because of the ease of working in this era, 
innovation is the key to becoming a great and influential musician. Because great musician are 
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musicians  who are creative and can produce innovative works. Of course with the 
development of technology, innovation will be easier to produce because there are many 
technologies that make it easier for musicians to find inspiration while creating it on the device. 
This was also confirmed by respondents who stated that innovation was very important for 
musicians in this digital era. 
 
“There is even one story of how traditional music such as gamelan songs 
are mixed with western music [...]. R&B musicians must also be as 
innovative as this in order to survive in the Indonesian music scene. 
Innovation is needed to increase the market of Indonesian people with 
R&B music. Because to be honest, R&B listeners in Indonesia are still far 
behind, especially compared to Dangdut and Pop genre”  
 
“[...] all musicians are competing to make how his work can be viral on 
social media. So that not only the song is taken into account, but also how 
the music video, the way the promotion and its distribution and other 
creativity can make their work viral. So the world is now more "crowded", 
among all this crowd makes musicians harder to make them be seen as 
"different" by Indonesian listener. And we must be grateful that with this 
digitalization we are getting easier to know many things, and have more 
options.” 
 
“Thanks to the digitization of this music [...] there are more genres born. 
[...] Just like EDM, now it's joined with Pop, there's EDM combined with 
acoustics. [...] so the genre has become more widespread. [...]they can’t 
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listen to just one type of song, they need to open their minds to find ideas. 
[...] it's also a development in the music industry that in addition to the 
genre is also required to master the technology is even greater because 
indeed if we want to create or present sounds that are unique to our songs, 
we must master the program.” 
 
Today’s musicians possess the ability to compose and arrange new sounds and other prolific 
music production by combining technology and innovation; provide them the freedom to 
explore, discover, and create with vast range of options that was made possible with the existing 
digital music platform.  
 
Discussion 
 
It has already been established in the previous section that the music industry in Indonesia, 
including the genre of R&B, is experiencing changes due to the development of technology. 
The development of technology has allowed the digitalization of sound and music, which 
expanded the music industry into new territories. There are new ways for musicians and artists 
to publish, distribute, and promote their work with the help of new platforms, including digital 
music streaming. Similarly, there are new ways for audiences to consume music and artworks 
from artists. 
 
From the perspectives of artists and musicians of the R&B genre, the digitalization of music 
brings a number of positive impacts. They are able to explore more ways to channel their 
creativity and create more contents that have never been possible before. One example can be 
taken from how Igor “Saykoji” noticed how easy and simple it is now to create music, now he 
is able to find the references and download various kinds of sounds he needed for his music, 
of course with the help of digital platforms and the Internet. 
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However, the digitalization of music also has a negative impact on the music industry, 
especially for record labels and music stores. As more and more people adopt the habits of 
consuming music through digital music, there is a decrease in the number of sales for CD, 
which drive these music stores to bankruptcy. Although record labels are able to find ways to 
overcome these challenges, the digitalization of music also disrupts the flow of music 
production. One example is seen from how Yosi Mokalu explained that due to the availability 
of technology, musicians are able to create singles and/or albums without the help of record 
labels.  
Findings from the interviews explained how the digitalization of music and technology has 
caused changes in the industry, especially in the process of music creation and distribution. 
This phenomena is aligned with the argument of many scholars who think that digitalization 
of music has extremely altered the distribution channels (Csiba, 2017), and that certain players 
in the musical network are no longer necessary in the process of music production and 
distribution (Hosoi, 2015). Based on these findings, the researcher has developed a new model 
that may offer a better explanation of how music industry in Indonesia works in regards to 
digital music production and distribution. 
On another note, digital music streaming offers audiences the possibility to listen to music from 
a lot of musicians in a single platform. This is seen as an option to switch from purchasing 
physical albums of CD, as it is seen as an affordable option, and a solution to those who wish 
to listen to a particular song from the album. Similarly digital music streaming platform allows 
musicians to create, produce, and release singles and EPs, which is also a more affordable 
option for individuals who just started as musicians, much like what Adinda Shalahita said 
during the interview where she noticed the difference in cost between publishing music in 
digital music streaming platforms and producing physical albums. 
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From this finding, digital music streaming platforms such as Spotify and Joox can be 
considered as disruptive innovations, as it is aligned with what Govindarajan and Kopalle 
(2006) said about disruptive innovations, in which disruptive innovations introduce 
“contrasting set of performance and price attributes” compared to the previously existing 
products. On a similar note, the finding is also supported by Sæle and Eggen’s (2007) argument 
where digital music streaming caused a shift in the structure of consumer demand, and 
Henderson’s (2006) where digital music streaming platforms are supported by the changes in 
customer preferences. 
Conclusion 
The rapid use of digital streaming in the music industry such as Spotify and Joox shifted not 
only listeners’ preference in listening to music but also how they consume music daily. Since 
the inception of digital streaming, it reached unto the previously untapped market of paid 
subscription where listeners have the freedom to arrange self-playlist and with the hassle-free 
of not taking along physical CDs. Digital streaming also has disrupted how musicians produced 
and promoted their music in which it gives them freedom without having to obliged to 
traditional record label like in the old days. There are four key points that can be taken from 
this research to describe the currentmusic industry in Indonesia. First, in order to stay relevant 
in the ever-changing industry, Indonesian musicians need to have a consistency in creating new 
contents. Second, the development of technology allows musicians to create new kinds of 
sound, music, and arrangements that have never been possible before, which allows musicians 
to explore, discover, and create new kinds of artwork. Third, there is a noticeable shift of 
strategies used to distribute and promote music, and is how heavily-focused on the use of social 
media, the Internet, and digital music streaming platforms. Fourth, technology opens up a way 
for there to be more innovations that will, in return, develop the Indonesian music industry 
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further. The development of technology within the music industry resulted in the necessity for 
Indonesian musicians within the more niche genre, such as the R&B, to developed strategies 
to deal with the changes within the industry. As they are targeting a smaller audience that is 
niche, R&B musicians in Indonesia need extra efforts to stay relevant in the industry. R&B is 
a genre that combines elements from other music genres, such as Blues and Soul. These 
combinations of different genres made R&B musicians unique as they are able to explore 
various types of sounds and styles of music playing.   
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